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ORTHODONTICS AT PENRITH

CONCEPT PLAN - FIRST FLOOR

253 HIGH STREET, PENRITH NSW 2750

PORTFOLIO

Flor is a wine store & grocer whose ethos & 
goods reflect the unique place they come from. 

An earshot from Burleigh Hill, around the corner from the archetypal Australian bowls 
club, Flor sits amidst the low hum of the locale. The approach was clear: to contribute, 
provide & engage with the community with goods that are representative of their 
origin.

The burgeoning of this grocer teeters on its ability to reflect the qualities of the 
artefacts housed within. This reflection called for an intervention that was restrained 
yet cheerful. A distinctive pop of colour, a raw yet formed display, & an arms height 
bi-fold window with a spot for a wine glass. 

The joinery display  was treated as an opportunity  to draw in pedestrians through 
creating a central vanishing point. The result is a simple play of perspective through 
the repeated humble plywood members.

Bold vision for mixed use medical urban-infill. 
Concept design for a mixed use dental & medical practice in Penrith, NSW. The project was 

designed to cater to two separate medical practices on the first & second floor. A ground 

floor cafe acts independently, while providing access to medical above. 

Town planning conditions required ground floor activation to the street frontage, & sleeved 

car-parking to the rear of the site. The concetrated core circulation creates efficency & 

provides multiple use cases for the building. 

Flor wine & grocer
Design: 	 Ben Cutajar, Ajar Studio
Client: 	 PBJ & J

Completed 2022
Build: 	 Zero 9 Construction
Budget: 	 $100, 000
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PROJECT TITLE. ORTHODONTICS AT PENRITH

A Graduate Architect with 
refined design sensibility & 
real world experience.

Flor Wine & Grocer
RETAIL , QLD.  DESIGN - BRANDING

Concept
MIXED USE MEDICAL

Exploring architecture, design, theory and 
cultural discourse with a focus of creative’s 
practicing on Kombumerri & Bundjalung country. 

AJAR magazine is the only advertising-free Architecture, print media in Australia, 
giving platform for creative voices to display their work in a physical format. Self 
published by brothers Ben & Sam Cutajar, both graduates of Masters of Architecture. 
Conceptually the aims of the publication are to create a greater dialogue between 
different factions of design & arts, & to shed light on under-sung creative voices. 

The magazine has featured interviews with architects Vokes Peters, Clare Design, 
ME Architects, Lineburg Wang, among essays and photography. The publications 
third issue is available through bookstores URO, Metropolis, Readings among other 
retailers and online. 

Ajar Magazine
SELF-PUBLISHED ARCHITECTURE & DESIGN PRINT EDITORIAL 

Brand Identity & Graphic Design for 
Best Restaurant Design Winner - NORTÉ
2025 Eat Drink Design Awards

Norté delivers a bold & unexpected experience for its coastal setting. The Latin American 
restaurant & bar on the Gold Coast, celebrates the vibrant flavours & design traditions of 
Mexico & Peru. 

The brief was to create a daring, bold yet sophisticated brand identity for a setting that 
would captured the essence of South American cuisine. The brand identity package included 
concept design, brand identity, colour palette, logos, signage, menu design, wine labels & 
other print collateral. 

NORTÉ
BRAND IDENTITY & GRAPHIC DESIGN

The existing building contains a pedestrian arcade performing a civic act of 24 
hour public thoroughfare.  With a large proportion of 1st floor vacancies. The 
proposal utilizes the central part of the first floor space as-well as the largely 
wasted plaza on the western portion of the ground. The east and western 
portions of the existing arcade are otherwise kept in tact, retaining the active 
24 hour arcade.

The occupation of existing conditions is at the heart of dance music spaces. 
It signals the adaptive nature of the occupants, the temporal nature of events 
and the resourceful use of prior established infrastructure.

GRAPHIC ATMOSPHERIC SECTION

Collective Effervescence
ADAPTIVE REUSE NIGHTCLUB

Music venues & performance spaces have 
existed for millennia.

The architectural inquiry associated with such spaces is heavily skewed toward 
hi- culture spaces such as opera houses & theatres. Nightclubs - frequented by 
the masses for over half a century have remained physically, metaphorically, & 
architecturally in the shadows. 

Collective effervescence is an exploration of the socio-cultural implications of 
modern night-life & an associated architectural response. How can a building 
imbue the dynamism & life that is normally only possible through its temporal  
inhabitation?

The word “performance” becomes of crucial importance when considering most 
night-life & nightclub social phenomena. Through the insertion of an architecture 
of infrastructure - the building not only plays host to performance and audience - 
but it too becomes a performative element - experiential both at the human scale 
& at the urban scale. The architecture responds with its occupants & audience 
making it adaptive, alive & experiential.

thank you for your time

Orthodontics on Penrith
Sketch Design: 	 Ben Cutajar
Render: 		  Ben Cutajar

Phase:	 Concept, costing
Company: 	Optima
2025
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